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*The Growing Power of Ideas
eldeas — Innovation— Virtual value

So What Role do Artists Play in all this
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The Era of the

The Key Changes:

Ideas Drive Economic Growth

Industrial Economy Idea Economy

Raw Materials Natural Resources, Ideas
Labor, Capital

Customer Focus Mass Production Mass customization based on
information technology and
product design

Organization Large Corporations, Entrepreneurs, Small Scale,
Economies of Scale Free Agents, Networks

Success Factors Labor, Quantity, Low Cost, Talent Speed, Innovation,
Stability, Control Flexibility, Customization

Source: Colaboratve Ecoromics
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Creativity:

40 GB - 10000 canciones

A - | talent and imagination are
st e essential ingredients for

Innovation _ _
Interactive Media




Core Industries of the Creative Economy

RED # | | L
. R&D Publishing ﬁ | | | |

s PUbl|5h|ng Software M_l—l
. Software TV & Radio el

. TV & Radio

. Design

. Music

. Film

. Toys & Games
9. Advertising Advertising
10. Architecture Architecture
11. Perform, Arts Perform,Arts US$ B (1299)
12. Crafts Crafts
13. Video Games Video Games B US
14. Fashion Fashion m Global

15. Art Art — T

a0 200 300 400 200 a0l

Design
Music
Filrri

Toys/Games

The Japanese Institute of Global communications & Institute of Innowvation Research
Hitotsubashi University & international University of Japan




Creative industries in the EU25 sorted in accordance with the number of enterprises 2002

(Saurce: htrp: /jec.euiapa.aufcubuiejaac)index anfhtm])

1.394.162

1200 X
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Automobik and Crastive Industrics Machanical Enginacring
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St. Louis, Mo.- North Riverfront
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potential greenway system
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green connections
landscaped green spoce ]
naturglized green space —
pedestnian/ bike trai
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pedestrian/bike trail

fruit market

work live

cultural center
river pool

commercial —
mixed income housing

non for profit

research and developement —
university =S ]

single family home

tram line

current metro line
roposed metro line
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